
“ ”
Great Taste is the 

only food award 
worth having.

Charles Campion 
Food Critic & MasterChef Judge

PARTNERSHIP & 
SPONSORSHIP 

OPPORTUNITIES

“ ”
Great Taste is the 

most rigorous food award 
scheme out there.

Xanthe Clay 
Food Writer, Weekend Telegraph



INTRODUCTION FROM JOHN FARRAND,
GUILD OF FINE FOOD AND GREAT TASTE
When we first launched the Great Taste awards in 1994, there was no great plan to create a 
national benchmark for speciality food and drink. We merely sought to offer small food producers 
an accreditation that would help them fight big-budgeted, super-premium brands sold in 
supermarkets.

23 years later, Great Taste has grown beyond our wildest dreams and is acknowledged as the UK 
food industry’s most rigorous and authoritative standard for fine food and drink. In fact, the Great 
Taste brand has gained a worldwide reputation.

The unique appeal of the awards lies in its name – a star is granted for nothing other than ‘great 
taste’. Ten thousand food and drink products were blind tasted last year by leading food experts, 
chefs and food writers, including many of the industry’s most famous names. Every product 
awarded a one-star tastes great, without a single marketing gimmick in sight. Two- and three-stars 
indicate sheer perfection, foods boasting that indefinable ‘wow’ factor.

But Great Taste is not just about acknowledging great food. It also feeds back positive help to those 
producers whose products still have a little way to go before they too, are worthy of an award.

Judging takes place at various locations between March and July and the awards culminate in a 
ceremony held in central London in September. Every year our nationwide promotion encourages 
consumers around the country to taste and buy some very special foods – those carrying the 
coveted Great Taste logo confirming their status as ‘proven fine foods.’ Great Taste is quite simply 
changing the shopping habits of the nation.

The Great Taste brand is enormously strong and fiercely independent and we are currently seeking 
other brands to work alongside us as sponsors. Sponsorship will strengthen your brand and ours – 
each benefiting from the most powerful national marketing and PR campaign in fine food and drink. 
Working with us immediately exposes you to over 15,000 food and drink businesses and 35 million 
consumers.

The following pages outline various ways you can align your brand with ours to build greater 
awareness. Please take a few moments to read them and if you need further information, please 
give me, or one of my colleagues, a call. 

We look forward to working with you.

Yours,

John Farrand
www.gff.co.uk | john.farrand@gff.co.uk

“ ”
 The Great Taste Awards  

are known as the “Oscars”  
of the food industry Sunday Times
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Great Taste is by far and away the most prestigious 
and highly regarded fine food awards in the UK 
and our reach is now international.

Engagement with some of the world’s leading 
chefs, food critics and journalists is a crucial 
element of the awards. Over the last 23 years over 
110,000 foods have been blind tasted and over 
6,000 producers have taken part.

Since 1994 over 14,000 awards have been 
achieved and Great Taste underpins sales of 

regional food and drink in over 200 stores during 
the Great Taste promotion in the spring.

Trade involvement is also crucial to the success 
of the awards and every year trade buyers from 
premier stores such as Fenwick, Fortnum & 
Mason, Harrods, Selfridges, Whole Foods Market 
and Waitrose are always involved.

A PROVEN SUCCESS STORY

“
”

Savvy shoppers keep an eye out for the little 
black & gold Great Taste logo that appear on 
everything from duck breasts to pork loin to 
mayonnaise and vintage cheddar.

Claire Bowman 
The Times

Felicity Cloake,  
The Guardian

Tom Herbert, Hobbs 
House Bakery (r) 
and Valentine Warner, 
Chef

Xanthe Clay,  
Weekend Telegraph

Bruce Langlands,  
Director of Food & 
Restaurants, Selfridges

Joanne Blythman, Food 
Campaigner and Author

Jane Curran, Food Editor, 
Woman & Home,  
Feel Good Food

Sam Rosen Nash,  
Fortnum & Mason

Kevin Gratton, Exec Chef, 
Hix Restaurants
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@guildoffinefood | #greattasteawards | #Top50Foods | www.greattasteawards.co.uk

What is Great Taste?
Great Taste is the largest and most trusted 
accreditation scheme for fine food and drink. 
Established in 1994, it encourages and mentors 
artisan food producers, offering a unique 
benchmarking and product evaluation service 
leading to an independent accreditation that 
enables small food and drink businesses to compete 
against supermarket premium own label brands.

Since 1994 over 110,000 products have been 
assessed. During 2016, 10,000 products were 
blind-tasted by panels of specialists: top chefs, 
cookery writers, food critics, restaurateurs and fine 
food retailers.   

What DO Great Taste  
judges look for?
They look for truly great taste. Yes, they take into 
account the texture, appearance and of course 
quality ingredients; they like a good aroma, a 
decent bite to a sausage, a smooth lemon curd, 
crunchy rich pastry, but everything comes back to 
the taste. Is it really, truly great?  

What should buyers  
look for?
The logo. This is their guarantee a product has 
been through a rigorous and independent judging 
process. It’s not about smart packaging or clever 
marketing – it’s all about taste.

What do the stars mean?
★★★ Exquisite. Wow! Taste that
★★ Outstanding
★ Simply delicious
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SPONSOR PACKAGES

MAIN Sponsor: £10,000
1.  Main sponsor status (maximum of four sponsors at 

this level)
2.  Higher level ranking for logo on all 

communications
3.  Permanent signage in judging rooms throughout 

the year, including new facility in London
4. Rights to the usage of GT logo
5.  Sponsorship of a regional or special Golden Fork 

trophy if available
6. 10 Golden Fork dinner invitations
7. Full-page advertisement in Great Taste Book
8.  Receive a quantity of Great Taste Book for 

distribution to clients or consumers
9.  Your company logo on: 

• Golden Fork dinner ticket invite 
• Big screen at Golden Fork dinner 
• Major signage at the Golden Fork dinner 
• Menu at Golden Fork dinner 
• Our two websites 
• All post show press releases 
• Great Taste takeaway menu

Trophy Sponsor: £2,500
1. Status of category sponsor
2. Rights to the usage of GT logo
3.  Sponsorship of a regional or special Golden Fork 

trophy as agreed
4. Two Golden Fork dinner invitations
5.  Receive a quantity of Great Taste Book for 

distribution to clients or consumers
6.  Your company logo on: 

• Major signage at the Golden Fork dinner 
• Menu at Golden Fork dinner 
• Our two websites 
• Great Taste takeaway menu

Supporter: £1,500
1. Status of Great Taste supporter
2. Rights to usage of GT logo
3. Two Golden Fork dinner invitations
4.  Receive a quantity of Great Taste Book for 

distribution to clients or consumers
5.  Your company logo on: 

• Major signage at the Golden Fork dinner 
• Menu at Golden Fork dinner 
• Our two websites 
• Great Taste takeaway menu

Supreme Champion Sponsorship: £20,000 
1. Sponsorship of the Supreme Champion trophy
2.  Main sponsor status, with highest priority 

among four main sponsors
3.  Higher level ranking for logo on all 

communications
4.  Permanent signage in judging rooms throughout 

the year, including new facility in London
5. Rights to the usage of GT logo
6.  10 Golden Fork dinner invitations plus photo 

opportunity with the winner

7. Full-page advertisement in Great Taste Book
8.  Receive a quantity of Great Taste Book for 

distribution to clients or consumers
9.  Your company logo on: 

• Golden Fork dinner ticket invite 
• Big screen at Golden Fork dinner 
• Major signage at the Golden Fork dinner 
• Menu at Golden Fork dinner 
• Our two websites 
• All post show press releases 
• Great Taste takeaway menu
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WHERE DO I APPEAR?
Media Coverage
Each year, over 35 million consumers learn about the winners 
through coverage on TV, radio, online and in the national and 
regional press. Over the past six years, this exposure has 
helped generate over 20,000 new listings.

Major coverage achieved includes; 
• BBC Radio 2 Chris Evans Show 
• BBC Radio 2 Simon Mayo Show 
• BBC Breakfast News 
• ITV’s Alan Titchmarsh Show 
•  Most quality nationals including a double page spread in  

The Times Weekend 6 August 2016
• Country Life
• woman&home
• delicious.
• Metro
• QVC
• High penetration in regional press 

In 2017 our PR activity is designed to keep winning 
producers and their products at the forefront of 
consumers’ minds.

Great Taste Book
This annual publication highlights award winners by region and 
is also packed with editorial about the producers who take top 
prizes. It is distributed to the trade through the readers of  
Fine Food Digest, as well as over 200 independent retailers and at 
major consumer food shows and festivals throughout the UK.

Great Taste Markets
Our producer markets give all Great Taste winners access to 
high-profile consumer events.  Not only does this offer makers 
exclusive access to the best consumer shows but the  
Guild of Fine Food often negotiate preferential stand rates that 
we pass onto winners. This gives you the chance to not only sell 
your food & drink and generate revenue, but also to create brand 
awareness amongst high socio-economic consumer groups.

Our consumer show partners include the RHS, Car Fest, 
Goodwood, Spirit, Countryfile Live and BBC Good Food. The 
markets also take place at trade events including Universal 
Cookery & Food Festival.

Websites
You will have a presence on both www.gff.co.uk and  
www.greattasteawards.co.uk with a logo and a link to your 
own website.

2015-16

featurING

Your Guide to THE MOST COVETED FINE FOOD & DRINK AWARDS

GREATTASTE
B
OOK

2016-17

247 MUST-TRY products

GREAT TASTE Take 
Away menu 
A stylish communication 
that will be distributed 
at all our judging days, 
at trade shows and 
at the Great Taste 
dinner featuring 
information and 
contact details of 
all our sponsors 
and supporters. Its 
look and feel will 
represent the  
core values of 
Great Taste.

OUR BRAND VALUES

GREAT TASTETAKEAWAYMENU
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WHAT’S NEW IN 2017

OUR BRAND VALUES

Judging
We are taking the Great Taste Roadshow to Wales, helping producers with logistics and exposing 
important buyers and opinion forming judges to local food and drink. 

The Seed Fund
The Guild of Fine Food has linked up with the Seed Fund – a philanthropic 
organisation established to nurture and encourage fledging food and drink 
businesses. Smaller food producers, meeting the Seed Fund’s application 
criteria can join the process in 2017 which will culminate in 12 organisations 
being offered a place on The Seed Academy, an intensive programme 
run over the summer months. Hosted by a range of industry experts and 
mentors, attendees will compete for The Seed Fund whilst being provided 
with invaluable insights into all areas of business. 

The ultimate winner will benefit from a mentoring and support package 
worth £100,000.

www.theseedfund.co.uk

Unique
Great Taste is the only food 
award of its kind that focuses on 
Taste as the absolute defining 
criteria for success

Finest
Great Taste is the only food 
event that is focused exclusively 
on fine food producers and 
retailers

 Peer reviewed
Great Taste judges are the 
UK’s most well-respected food 
experts. From chefs, to writers 
and critics, producers and 
retailers

Proven
The producers and food 
products taking part all have 
one thing in common; all their 
food and drink is proven in 
taste, production methods and 
represent some of the finest 
brands available 

Artisan
Great Taste provides an 
outstanding opportunity for 
smaller, artisan producers to be 
recognised and encouraged

Measurable
With 350 guests attending the 
Awards ceremony and recorded 
public relation and marketing 
activities, the organisers of  
Great Taste are capable of 
delivering fully audited marketing 
figures after the event as well as 
clear and concise demographics 
of those involved

Cost & Time 
Effective
Great Taste is a year round event 
with many different involvement 
opportunities including working 
with media partners and long 
term supporters
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WHAT THEY SAID ABOUT US...

The Grocer
16 April 2016
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Great British Food
September 2016 Irish Independent

7 May 2016

Telegraph Magazine
9 July 2016



 

 
 

 

 
 

 

 
 

delicious. 
October 2016

Waitrose Weekend
15 September 2016

The Irish Times 
Magazine
16 April 2016

BBC Inside Out London
12 September 2016
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The Times 6 August 2016

The Observer Magazine
2 October 2016



AND THIS IS 
WHAT HAPPENED IN 2016...

Feel Good Food
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“
”

We value our food and drink in Wales and are committed to 
supporting our producers with trade development support and 
opportunities to sustainably grow the industry in Wales. Hosting the 
judging in Wales for the first time, and seeing a rise in entries, the 
2015 Great Taste awards were a great success for Welsh food producers 
and for Wales.

Rebecca Evans, Deputy Minister for Farming and Food, Welsh Government
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“

”

“When selling our products to new and 
existing customers, there is no doubt that a 
Great Taste award is a mark of excellence 
which both buyers and consumers are 
looking for. Presenting to high profile 
buyers, we have been asked on more than 
one occasion to return when we have won 
more Great Taste awards “ demonstrating the 
importance and recognition buyers place on 
this sign of quality.

Julian Pollard, Scarlett & Mustard

“

”

Great Taste is a 
genuine celebration 
of talented food 
producers. Many of the 
products we stock have 
been introduced to us 
through Great Taste. 
The logo communicates 
that the product is 
the very best in its 
field.

Bruce Langlands, Director of 
Food & Restaurants, Selfridges

“

”

Great Taste 
demonstrates the 
quality, outstanding 
taste and creativity 
of food & drink 
producers “ mostly 
from smaller 
businesses and 
artisan enterprises.

Farming Life Magazine

“
”

Great Taste represents the gold standard 
of British food production. An award is a 
sign of the highest quality, where taste is 
more important than the quick buck.

Tom Parker-Bowles, Chef

”
““Following Northern Ireland,s success 

in Great Taste 2014, Invest NI is working 
closely with many of these Great Taste 
award-winners to turn their achievements 
into business with key retailers in Britain 
and further afield.

Arlene Foster, Enterprise Minister Northern Ireland

“

“
”

“Great Taste gives small & large producers the opportunity to have 
their products blind tasted by some of the best palates in the country, 
in a completely open and unbiased fashion. The black and gold Great 
Taste logo is a sign of supreme quality, as agreed by a minimum of 10 
independent judges, but possibly as many as 50. It gives consumers a 
clear indication that here,““s a magnificent product. In 2014 over 10,000 
food & drink entries into Great Taste is proof of how sought-after the 
Great Taste stars are.

Nigel Barden, BBC Broadcaster & Radio 2 Chef


