
Since 1994 Great Taste has been discovering and endorsing exceptional 
food and drink which is proven to raise producer profiles and increase sales. 
More than 80,000 products have been put through this rigorous judging 
process, every single one blind-tasted by chefs, buyers, fine food retailers, 
restaurateurs, food critics and writers.

“When selling our products to new and existing 
customers, there is no doubt that a Great Taste 

award is a mark of excellence which both buyers 
and consumers are looking for.”

Julian Pollard, Scarlett & Mustard 2014

Great Taste stands apart from any other food award scheme. Producers receive feedback on every 
product judged, which is valuable information and market research. The cost to enter is kept to a 
minimum, encouraging small artisan products to be entered from across the world. Great Taste is all 
about producers large and small who supply the independent retail sector.

What do the stars mean?
	 ★	 1-star on the label represents a ‘simply delicious’ product, judged by a minimum of 10 palates.

	 ★★	 2-star indicates an ‘outstanding’ product, judged by a minimum of 10 palates.

	 ★★★	  3-star demonstrates a product which is ‘faultless’. Totally exquisite. Wow! You just have to taste 
that. A 3-star product has to have the unanimous vote of all the judges, meaning that 25 palates 
have agreed to award 3-star.

  

Great Taste 
- It’s all about the Stars

 “Great Taste is a genuine celebration 
of talented food producers. Many 
of the products we stock have been 
introduced to us through Great Taste. 
The logo communicates that the 

product is the very best in its field. ”

Bruce Langlands 
Director of Food & 

Restaurants, Harrods

Why enter Great Taste?
A one, two or three-star accreditation will help 
your food or drink to stand out on the overcrowded 
retail shelves. Coupled with the extensive consumer 
and trade promotion by the Guild of Fine Food it will 
also lead to increased sales and brand awareness. 
Buyers, chefs and retailers all look for the Great Taste 

logo when choosing foods for their business.

“This year is Great 
Taste’s 21st Birthday. 
We know that the 
Great Taste logo is 
an established and 
trusted mark; for 
producers it reflects 
their hard work 
and commitment 
to making superb 
tasting food and 
drink, and for 
consumers it is a 
recognisable, simple and clear logo that confirms 
they are buying the most outstanding  
products on the shelf.”

John Farrand 
MD Guild of Fine Food, 
organisers of Great Taste.  



Great Taste encourages greater confidence and commercial success in small 
businesses locally, regionally, nationally and internationally.

12 Reasons to enter Great Taste in 2015
★  Increase sales revenue

★  Buyers and consumers both know and trust the Great Taste logo

★  Unbiased evaluation and confidential feedback on every product judged

★  Free distribution of Great Taste Book. Buyers use the Great Taste Book & the website 
as a directory when sourcing new lines

★  Consumers use the Great Taste logo as a guide when shopping

★  Tasting opportunities in the Great Taste Deli at Speciality & Fine Food Fair, London

★  Complimentary stands at Speciality & Fine Food Fair for the Supreme Champion and 
Small Artisan Producer of the Year winners

★  Tailored mentoring programme for the Small Artisan Producer of the Year winner

★  Vote for your Great Taste Shop of the Year – support your favourite retailer

★  Downloadable PR Pack for all winning producers to help promote your award

★  Media support – valuable national & local media coverage for all Great Taste winners

★  Golden Fork Awards and Great Taste Dinner at The Royal Garden Hotel, London in 
September

What the 2014 Supreme 
Champion has to say…
“ Winning Supreme Champion has been 

a game changer for the business. It has 
allowed us to accelerate our growth plans 
and look into acquiring an additional 
production facility to meet the demands 
we have had since our Great Taste 
achievement. We have watched our sales 
go up in-store and it has been a very busy 
period for us.”

Members’ Fortnight (19 Jan-1 Feb)
Turnover less than £1million:  
£33 per product (+VAT) 
Turnover more than £1million:   
£43 per product (+VAT) 

General Entry (2-27 Feb)
Turnover less than £1million:  
£47 per product (+VAT) 
Turnover more than £1million:  
£77 per product (+VAT) 
Supermarket own label products:  
£155 per product (+VAT) 

Cost of entry 2015
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