GREAT TASTE BOUK The definitive guide to award-winning food & drink

Book now to reach over 150,000 food-loving trade and consumers.

G R E A T , “Advertising an award-winning product in the Great Taste
book is a very logical step. It puts your product in front of

DISCOVER & WHOLE WORLD B E people who actively seek out exceptional food and drink.

T A S T E S & ‘ For producers, it’s a valuable opportunity to increase
X y P visibility while demonstrating that their product has been

OF AWARD-WINNING Ry i recognised for its quality by respected food industry judges.”

B u u K "" Alexandra Ghemu
Founder, IVA PLANTS

FOOD & DRINK

2023-26

“As a multi-award-winning brand, we’ve found advertising
in the Great Taste book to be a natural extension of our
Great Taste success. It has helped us amplify the
recognition we’ve earned, strengthen our brand’s
credibility, and showcase Maison Samadi London to an
engaged audience of food lovers, buyers, and industry

professionals.”
Nabil Chehab

Available to Great Taste 2026 winners only. Maison Samedi London

Limited availability: first-come, first-served.




PREMIUM PRODUCT FOGUS

A half page advertorial showcases your product and includes:

Clear company and product name,
plus your website

96 DEGREES
96d;

Editorially-led copy about your

product, how to use it, who

made it and what makes it

special — our editors will work

with your information to )

delight and inspire readers Nl NINETY gx-

Alert readers to your other
2026 Great Taste award winners

EMAYA PURE LIFE
urel

QR code to your latest
stockist information on
the Great Taste directory
on our website

Example page for illustrative purposes only.

GREAT
TASTE
BOOK

2025-26

taste,

Large
professional
full colour
product
image

PLUS: ENHANCED 4
LISTING ON OUR | Wheretobuyderale
WEBSITE

Your professionally taken
product photo used for
Great Taste Book, plus the
editorial details on the
product — meaning that even
more people have the chance
to discover your winning food
& drink.

Example page for illustrative purposes only.

Full page bespoke adverts to showcase your range of award-winners are also available — please ask for details.




PRODUCT FOCUS

Highlight your product with a small product listing. Choose from a quarter or eighth page: 2025-26

o PR ; Clear company and product
name, plus your website

Your Great Taste star rating

taste
NI

Copy about your product
and what makes it special

QUARTER PAGE

ONLY: e s e Alert readers to your other

ENHANCED . 7 Great Taste award winners
LISTING ON i

OUR WEBSITE

A small professional full

Your professionally )
colour product image

taken product
photo used for
Great Taste Book,
plus the editorial
details on the
product.

COMPANY

CASHEW CRAMMED
SHORTBREAD

Example page for illustrative purposes only.
Example page for illustrative purposes only.

Full page bespoke adverts to showcase your range of award-winners are also available — please ask for details.




WHY FEATURE YOUR PRODUCT?

2025-26

With 58% of UK adults familiar with Great

Taste logos*, Great Taste Book is enjoyed » .. .
8 Joy The Great Taste Book is nice to have in our

by consumers as trusted advice and a shop and café. Customers can see for
themselves what we have won, and the
excellent other award-winning products also
to choose in store. available in our shop. A good marketing tool!”

Andrew Wickham
Weald Smokery

visual guide to the best tasting food & drink

“The Great Taste Book
provides an excellent

opportunity to showcase our Relied on by the trade from retail buyers and
award-winning cheeses and

keep retailers up to date with
the latest news from product recommendations or chefs seeking ingredient
Snowdonia Cheese”

Matt Cole
Snowdonia Cheese

distributors looking for new lines, to press researching

inspiration, Great Taste Book is the definitive food-

lovers guide.

Don’t miss your chance to take part.



GREAT

2025-26

MEDIA PARTNERS

Read by over 150,000 trade and consumers, we

distribute Great Taste Book around the UK and Ireland over 12

TRADE MEDIA

Fine Food Digest — Around 4,400* copies reach
named recipients

Farm Shop & Deli show audience
ScotHot newsletter audience

The Source Food and Drink Exhibition newsletter
audience

Speciality & Fine Food Fair newsletter audience

International Food Exhibition newsletter audience

TRADE DISTRIBUTION

* Guild of Fine Food digital newsletter audience of

9,445

Digitally to thousands of trade and consumer
readers through each of our national sponsors:
Bord Bia (Ireland), Invest NI (Northen Ireland),
Welsh Food & Drink and Scotland Food & Drink

“Audited ABC circulation 4,415 (April 2026). For information:

months, ensuring your award-winner has year-round visibility.

CONSUMER PARTNERS

* Good Food magazine

* Spirit of Christmas newsletter audience
¢ RHS newsletter audience
The Game Fair newsletter audience

Malvern Spring and Autumn newsletter audience

RETAIL & PRODUCER

PARTNERS

* 6,000 printed copies sent to participating
producers to share with their customers

» 8,000 printed copies sent to participating
retailers to share with their customers as part
of Great Taste promotion

“As a Great Taste award winner, advertising in the
Great Taste book was a natural extension of our
marketing. It gives us further opportunity to put
Billington's Gingerbread in front of an engaged
audience while being associated with a trusted name
that consumers and retailers know and respect.”

Charlotte Smith
Billington’s Gingerbread

GREAT TASTE BOOK 2025-26
GREAT TASTE BOOK 2025-26
GREAT TASTE BOOK 2025-26

GREAT TASTE BOOK 2025-26
GREAT TASTE BOOK 2025-26

GREAT TASTE BOOK 2025-26

GREAT TASTE BOOK 2025-26
GREAT TASTE BOOK 2025-26



http://www.abc.org.uk/

GREAT TASTE BOOK AT EVENTS

BOOK

Every year, over 450,000 food lovers visit a show with a 2025-26
Great Taste Market and over 4,000 trade buyers attend an &
event with a Great Taste presence.

We make sure Great Taste Book is distributed at the following events::

CONSUMER EVENTS TRADE SHOWS

RHS events ScotHot

The Game Fair The Source Food & Drink
Malvern Spring Show Farm Shop & Deli Show

@ | Malvern Autumn Show Speciality and Fine Food Fair, London

N

°| PLEASE TAKE A COPY

Spirit of Christmas Fair

aunsTE
AUTSTANING

AT DEUCOLS




How to take part in your |12-month marketing campaign:

Email opportunities@gff.co.uk to confirm your place

Complete the listing details form sent to you on confirmation of your place.
Send your photography product sample when requested (estimated date: mid Sept).

Wiit to see your product listing in print! Great Taste Book will be published at the end of
December. Every featured producer will also have the opportunity to claim one box of 30 copies
to distribute to your favourite customers or take with you to events.

Rates

I/2 page product focus
|/4 page product focus

|/8 page product focus

Outside back cover
Inside front cover
Inside back cover

Full page

GREAT

DISCOVER A WHOLE WORLD

TASTE

OF AWARD-WINNING

BOOK

FOOD & DRINK

2025-26

The Guild of Fine Food exists to support, protect,
represent, and raise awareness of all good independent
food and drink businesses, at a local, national,
international, and governmental level.

A publisher, events and awards organiser, membership
organisation and training provider, our network of
activities is designed to promote excellence and build
closer links between the producers and retailers that
we’re proud to interact with around the world.

gff.co.uk // @guildoffinefood

@000



mailto:opportunities@gff.co.uk
https://gff.co.uk/
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